


wŀƭǇƘƛŜΩǎ DǊŜŜƴ {ǘŀƳǇŜŘŜ - Sponsor Video



{9[[LbD {¦{¢!Lb!.L[L¢¸Χ

ÅRelationships
ÅCreate Inventory
ÅNew Category 
ÅUpsell Opportunities
ÅSelling Outcomes; Not Impressions 

MORE THAN JUST A BRAND PLAY!



ALIGN ATHLETICS WITH THE 

MISSION OF THE UNIVERSITY



Å wŀƭǇƘƛŜΩǎ DǊŜŜƴ {ǘŀƳǇŜŘŜΥ 
shared sponsorship that 
promotes sustainability through 
the visibility of athletics! Started 
in 2008 with goal of eliminating 
waste to the landfills and creating 
zero waste stations for recycling & 
composting.

Å RGS Assets: In-game videos, 
digital enter to win campaigns, 
interpretive exhibits, OAS web-
page, in-venue signage, 
community involvement, logos on 
t-shirts, etc.



ÅBASF: RGS Member, Zero Waste Presenting 
Sponsor & Sustainable GamedaySponsor





Å5ŜƭƛǾŜǊ ΨǇƭǳƎ ŀƴŘ ǇƭŀȅΩ green sponsorships 
that activate in-game, in-community, and 
utilize digital assets to generate new revenues 
and help broaden fan engagement 
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ÅShorten Sales Cycle:Focus on upsells to your 
ǇǊƻǇŜǊǘȅΩǎ ŜȄƛǎǘƛƴƎ ǎǇƻƴǎƻǊǎΦ 



Create Sellable 
Asset

BSP created water conservation & restoration 
ŎŀƳǇŀƛƎƴ ŦƻǊ /¦ .ƻǳƭŘŜǊΩǎ ōŀǎƪŜǘōŀƭƭ ǇǊƻƎǊŀƳ 
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Acquire 
Corporate 
Partners

Upsold existing 
partner:

Partnered with new 
company:  

Develop & 
Activate Fan 
Engagement 

Program

In-venue:Half 
time 3-point 

contest, in-game 
video, signage, 

PA 
announcements

Digital: Social 
media and text 

campaigns 
asking fans to 
pledge to save 

water.

Community: 
Trained student 
and community 
leaders to install 

low-flow 
plumbing in low-
income housing


